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Newspaper advertisings for home improvement and garden stores

Browsing/comparison in-store

Suggestions from relatives, acquaintances, friends, colleagues

Catalogue/informational brochure from the manufacturer

Recommendation from a salesmen in the store

Advertising from the specialty store

Ads or advertisement in a shopping newspaper

Mail order catalogue

Advertising from dealers in newspapers

Ads in a weekly publishing

Dealers Web Site

Advertising from manufacturers in newspapers

TV show

Garden magazines

Test magazines

Price-oriented
Selfmade
Renovators
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Total
Eastern/Western

Europe

Price-oriented 
selfmade renovator

Last-minute 
layman

Brand-oriented 
cocooner

Pragmatic 
heavy DIYer

Trend-oriented 
delegator

Independent 
DIY potential

Brand-oriented 
hobby DIYer
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